











AUDIENGE BY THE NUMBERS

We get your hrand in front of the Decision-Makenrs!
26,500+ iP Print & Digital Readers

We connect directly with the people who shape safety culture and operational
excellence in the utility industry—the decision-makers. Our audience includes
safety directors, frontline leaders, utility executives, and operations
professionals who influence purchasing decisions and set the standards

for worker safety across the USA & Canada.

H _ R - At iP, safety isn't just a tagline—it's our mission. Founded in 2004, we have

- o \ 1E S been delivering knowledge and insights for the utility safety and ops

B CLoThING g il e professionals for over two decades through our magazine, conferences,

@R ' =5 : webinars, training, and more! Partnering with iP means aligning your brand

Aol srotecrion - . with a trusted voice that champions safety, innovation, and performance—
' = ' reaching the buyers who can act on your solutions. Together, we can equip

utility professionals with the tools and technology they need to keep their

teams safe & productive.

Additional Exposure fo""fr"Yo'ur Brand Across iPs Channels

Across social media, video, web, and other iP channels, your safety solutions reach the decision-makers driving the utility industry.

+ 1,800+ Hours watched per year
* 37% Average open rate * 38% Average open rate * Unique storytelling opportunities + 86,000+ Views per year
* 41,000+ followers

= iP Website

Podcasts Conferences

|I|I « 8,000+ Average monthly unique users w * 26,400+ podcast downloads @ * The leading utility safety
* Average engagement rate 1+ minutes * Unique Guests conference in the industry
* Unique Users grew 20.1% compared to last year * Available on all major platforms = + 325+ Average attendees
* 95% Traffic Based in USA & Canada * 95% listeners in USA & Canada * 120+ Exhibitors

r“ 1 E-Newsletters Social Media Short & Long Form Video
> ‘ Tailgate Topics: iP Products: u » TikTok, Linkedin, X, Reddit, Youtube, u « Storytelling on the next level!
‘ + 11,200+ Subscribers + 11,800+ Subscribers Facebook, Private Groups, Instagram ——

+ 2X Per year
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. f» Start Building
18, IIDI\RIIE\:IIIE?\IEII(\I).IE Momentum Today!

From exhibiting to print, web, and our diverse iP channels, we deliver your

safety solutions to the industry’s decision-makers.

- " Kurt Moreland
Youngstown Glove has been a long time print and digital advertiser with 2" e u r 0 re a n

Incident Prevention. We believe they have excellent content that speak
to the audience that we are trying to reach. IP has played an important
role in growing our brand in the Electric Ul:ility industry. \ | | | = D (847) 845-1584
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Youngstown Glove Co. | VP Sales & Marketing ') / AN Sy e kuﬂ@ulilﬂybusiﬂﬁssmﬁdia .com
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+ Foreign Territories
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Utility Business Media, Inc.

Communication & Educalion That Malters
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